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Brand positioning We live to find the  
unobtainable, and make  
the impossible, possible.

BRAND GUIDELINES VERSION 1.0 2022 
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Logo requirements

We always give our logos clear 
space to ensure legibility and 
integrity. The clear space is 
determined by the height of the logo.

The ‘X’ height should also  
determine the clear space  
for the alternate logos.

We never scale our logo below 
the minimum recommended sizes 
(right), however designer’s discretion 
should be used depending on the 
application and compression.

Minimum size 
30mm/80px

Minimum size 
8.5mm/25px

Minimum size 
27mm/90px

EST 2018
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Black

CMYK Coated 40, 20, 20, 100
CMYK Uncoated 86, 69, 43, 55
CMYK Press 0, 0, 0, 100

RGB 0 0 0
HEX 000000

PMS Coated Black 6C
PMS Uncoated Black 6U

Smoke

CMYK Coated 54, 27, 36, 82
CMYK Uncoated 58, 53, 60, 17
CMYK Press 54, 27, 36, 82

RGB 61 61 61
HEX 3D3D3D

PMS Coated 446C
PMS Uncoated Black 7U

Nude

CMYK Coated 5, 10, 17, 16
CMYK Uncoated 6, 13, 17, 9
CMYK Press 5, 10, 17, 16

RGB 204 186 171
HEX CCBAAB

PMS Coated 7528C 
PMS Uncoated 7529U

Bone

CMYK Coated 5, 5, 15, 8
CMYK Uncoated 16, 14, 22, 2
CMYK Press 5, 5, 15, 8

RGB 230 224 212
HEX E5E0D4

PMS Coated PMS 7534C
PMS Uncoated PMS 7535U

Cream

CMYK Coated 1, 2, 25, 3 (30%)
CMYK Uncoated 1, 2, 20, 6 (40%)
CMYK Press 1, 2, 25, 3 (30%)

RGB 254 249 239
HEX FEF9EF

PMS Coated 7499C
PMS Uncoated 7499U

Colours

The palette feels both elegant 
and premium, using warm hues 
that represent the optimism of 
discovery. Weighted with the 
luxury of black, the palette feels 
both formal and approachable.

The palette is crafted to  
harmonise with any featured 
property photography.
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Images featured are for art direction purposes only. 
Copyright belongs to their respective owners.

Imagery: Property

Our photography is the best-in-class. 
Professionally shot imagery of our 
homes interior and exterior. Using 
consistent compositions creates  
a clean and stylish rhythm  
to the imagery.

The images be multiplied in black 
over brand colours for premium 
printed applications.
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1 Leopard St 
Kangaroo Point

JUST PURCHASED

We are return clients of Laurens 
after she found us our first 

family home in 2018. Aliquid et 
est, cus eatiunt od ma sus, tem 

quide quibus, omnimpo rendant 
quibusape volo officiis abore 

corem nonem doluptatur, sequo 
que rerfers perrum dis pres.

LISA & FRANK

Social tiles
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Aped quisque venet, omnisciet 
audia quatis moluptur ab im 
nobisti sunto desequas ute et 
et alit excestis alisquuntus ut 
voluptate nienia dolore volupta 
spelend itempedis volupti oreperi 
orumquam a corerciati nullecae. 
Nam iducimin es assequi ut pro to 
te si quodipsant quationsedi ulpa 
quiae imin con ne laceris numque 
magnature dolore mi, tem quo 
dolo molorec totae. Nam, veris aut 
alibus

Brochure Concept
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Brand identity
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PHONE +61 449 196 781   EMAIL LAUREN@LAURENMOOREPROPERTY.COM.AU   LAURENMOOREPROPERTY.COM.AU

PHONE +61 449 196 781   EMAIL LAUREN@LAURENMOOREPROPERTY.COM.AU   LAURENMOOREPROPERTY.COM.AU

LAUREN MOORE DIRECTOR 

+61 449 196 781 
LAUREN@LAURENMOOREPROPERTY.COM.AU 

LAURENMOOREPROPERTY.COM.AU

Stationery suite
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